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Spring 2019
J. Blacknall / Room 301
JovonBlacnkall@fcschools.net
919.496.3975, Ext. 362
In this course, students evaluate the concepts of going into business for themselves and working for or operating a small business. Emphasis is on the exploration of feasible ideas of products/services, research procedures, business financing, marketing strategies, and access to resources for starting a small business. Students develop components of a business plan and evaluate startup requirements. English language arts and social studies are reinforced. Work-based learning strategies appropriate include cooperative education, entrepreneurship, internship, mentorship, school-based enterprise, service learning, and job shadowing. Apprenticeship is not available for this course. DECA (an association for Marketing Education students) and Future Business Leaders of America (FBLA) competitive events, community service, and leadership activities provide the opportunity to apply essential standards and workplace readiness skills through authentic experiences. 
	Essential Std #
	Units, Essential Standards, and Indicators

(The Learner will be able to:)
	Course

Weight
	RBT

Designation

	
	Total Course Weight
	100%
	

	A
	ENTREPRENEURSHIP FOUNDATIONS 
	54%
	

	1.00
	Understand economics, career planning, and information management.
	6%
	B2

	
	1.01 Understand economic systems to be able to recognize the environments in which businesses function. (EC:065) 

1.02 Participate in career-planning to enhance job-success potential. (PD:066), (PD:067) (SUPPLEMENTAL)

1.03 Acquire information to guide business decision-making. (MN:187)

1.04 Write internal and external business correspondence to convey and obtain information effectively. (CO:040) (SUPPLEMENTAL)
	3%

0%

3%

0%
	

	
	
	
	

	2.00
	Understand entrepreneurship, product/service management, information management, professional development, emotional intelligence, and operations.
	30%
	B2

	
	2.01 Employ entrepreneurial discovery strategies to generate feasible ideas for business ventures/products. (EN:001), (EN:002)
2.02 Acquire information to guide business decision-making. (NF:015)

2.03 Employ entrepreneurial discovery strategies to generate feasible ideas for business ventures/products. (EN:003), (EN:004), (EN:005)
2.04 Generate venture/product ideas to contribute to ongoing business success. (PM:127)
2.05 Utilize critical-thinking skills to determine best options/outcomes. (PD:012)  (SUPPLEMENTAL)
2.06 Employ entrepreneurial discovery strategies to generate feasible ideas for business ventures/products. (EN:006)
2.07 Employ product-mix strategies to meet customer expectations. (PM:130)

2.08 Apply ethics to demonstrate trustworthiness. (EI:091), (EI:075) (SUPPLEMENTAL)

2.09 Develop a concept for new business venture to evaluate its success potential. (EN:007), (EN:008)

2.010 Implement expense-control strategies to enhance a business’s financial well-being. (OP:024)
2.011 Develop a concept for new business venture to evaluate its success potential. (EN:009), (EN:010)
2.012 Apply ethics to demonstrate trustworthiness. (EI:092) (SUPPLEMENTAL)

2.013 Employ entrepreneurial discovery strategies to generate feasible ideas for business ventures/products. (EN:038)
	3%

3%

3%

3%

0%

3%

3%

0%

3%

3%

3%

0%

3%
	


	3.00
	Understand market planning and business law.
	18%
	B2

	
	3.01 Develop marketing strategies to guide marketing tactics. (MP:001) 

3.02 Select a target market appropriate for venture/product to obtain the best return on marketing investment (ROMI). (MP:003)

3.03 Employ marketing-information to develop a marketing plan. (MP:007), (MP:008)

3.04 Select a target market appropriate for venture/product to obtain the best return on marketing investment (ROMI). (MP:004), (MP:005)

3.05 Employ marketing-information to develop a marketing plan. (MP:009), (MP:010), (MP:012)

3.06 Acquire foundational knowledge of business laws and regulations to understand their nature and scope. (BL:001), (BL:006)
	3%

3%

3%

3%

3%

3%
	

	
	
	
	

	B
	PLANNING AND PREPARING TO MANAGE A SMALL BUSINESS
	46%
	

	4.00
	Understand product/service management, strategic management, and channel management.
	21%
	B2

	
	4.01 Position venture/product to acquire desired business image. (PM:131)

4.02 Utilize planning tools to guide organization’s/department’s activities. (SM:008), (SM:009)

4.03 Acquire a foundational knowledge of product/service management to understand its nature and scope. (PM:001)

4.04 Employ product-mix strategies to meet customer expectations. (PM:003), (PM:006)

4.05 Position venture/product to acquire desired business image. (PM:042) (SUPPLEMENTAL)

4.06 Employ product-mix strategies to meet customer expectations. (PM:036)

4.07 Position venture/product to acquire desired business image. (PM:272), (PM:132)

4.08 Acquire foundational knowledge of channel management to understand its role in marketing. (CM:001), (CM:003)

4.09 Manage channel activities to minimize costs and to determine distribution strategies. (CM:010) (SUPPLEMENTAL)
	3%

3%

3%

3%

0%

3%

3%

3%

0%


	

	
	
	
	

	5.00
	Understand pricing, promotion, and market planning.
	25%
	B2

	
	5.01 Develop a foundational knowledge of pricing to understand its role in marketing. (PI:001), (PI:002)

5.02 Employ pricing strategies to determine optimal prices. (PI:019), (PI:006), (PI:007)

5.03 Acquire a foundational knowledge of promotion to understand its nature and scope. (PR:001), (PR:002), (PR:003)

5.04 Understand promotional channels used to communicate with targeted audiences. (PR:007)

5.05 Manage promotional activities to maximize return on promotional investments. (PR:097)

5.06 Employ marketing-information to develop a marketing plan. (MP:013), (MP:014), (MP:015), (MP:016), (MP:017), (MP:018)
	3%

3%

3%

3%

3%

10%


	


Course Materials - 2” 3-ring binder, loose-leaf paper, tabs, ink pens, #2 pencils, and (optional) USB flash drive.  Create tabs for the following and place them in your notebook in the following order.    
· Administrative Materials

· ES 1.0 



· ES 2.0




• Quizzes (results)

· ES 3.0




• Test (results)

· ES 4.0

· ES 5.0

Below are a few of my expectations along with classroom procedures that students will be expected to follow.

Teacher expectations

· Show RESPECT for ALL PEOPLE AT ALL TIMES.

· Come to class prepared to learn.  This includes bringing all materials, pen/paper, appropriate work ethic, etc. each day to class.

· Keep your personal space neat, organized, and clean.

· Demonstrate positive attitudes and appropriate participation.

Restroom Policy: Students are expected to use the bathroom before coming to class but are allowed to go to the restroom during non-instructional time.  

Classroom procedures

· NO FOOD OR DRINKS ARE ALLOWED IN THE COMPUTER LAB UNLESS WITH A DOCTORS NOTE.  THIS CLASS IS HELD IN A LAB.

· Enter classroom quietly; be seated in assigned seat before the tardy bell rings.  If not entered the classroom by the time the bell rings, the student will be counted as tardy to class.  This policy will be strictly enforced.
· Any unauthorized use of the Internet and/or use of school computers will result in a referral to the office.  (This includes computer use during class without permission.) Violations may result in loss of computer use privileges at school; therefore, possible failure of the class.
· No sleeping in class.

· Cell phones are not permitted during school hours at any time.  They should not be seen or heard.  Should this policy be violated, the phone will be taken from the student and turned in to the office. Parents will need to come by the office to obtain the cell phone after school.
· If you break any rules, don’t complain about the consequences.

Consequences for violation of classroom procedures

· 1st offense – Warning

· 2nd offense – Call parent/guardian

· 3rd offense – Referral to office for discipline

Late Work Policy – Students are expected to turn in all assignments on time.
Should your child be absent from class, please be sure to send a note upon the students return to school, stating the reason for the absence.  It is the student’s responsibility to check for make-up work and work should be made up within 2 days of each absence.    A folder with the make-up work will be located in a designated place in the class and it is the student’s responsibility to check the folder upon their return to class. Quiz / Test can be made up during remediation.

Course Evaluation - Grading for this course is based on the following:
Test              




 40%        (Minimum of 5 per 9 weeks)
Projects                                                          15%       (Minimum of 15 per 9 weeks)
Quizzes                                        

30%        (Minimum of 5 per 9 weeks)

Classwork                                                      7.5%     (Minimum of 25 per 9 weeks)

Warm-Ups                                                     7.5%     (Minimum of 25 per 9 weeks)

Homework (Study 45mins nightly)   
Grade
10 Point
GPA

A
90-100

4.0

B
80-89

3.0

C
70-79

2.0

D
60-69

1.0

                                                              F
Below 60

Canvas – All course lectures, announcements, reminders, guided notes, assignments, or Quizzes will be uploaded to Canvas daily. Each section will have a PowerPoint uploaded to Canvas along with guided notes to be completed. Due to all course work being uploaded to Canvas daily, falling behind isn’t an option. 

Test – All Test will be administrated via Schoolnet. In preparation for each test, there will be practice Test via Canvas, Kahoot reviews, Quizlet live, and other review methods therefore completion / participation is required. 

 Project Work – Is a learning experience which aims to provide students with the opportunity to synthesize knowledge from various areas of learning, and critically and creatively apply it to real life situations. This process, which enhances students’ knowledge and enables them to acquire skills like collaboration, communication and independent learning, prepares them for lifelong learning and the challenges ahead.
School Messenger – Class updates will be given out every Friday of the week. Weekly messages will consist of upcoming events, reminders, and student progress. 

During Independent Practice, if a student’s F1 is a 90 or above, (s)he may listen to music in completion of their work. YouTube is acceptable for listening purposes only.

Sign stating that you’ve read and understand everything expected of you in my class. Signing this syllabus agreement and answering the following question will be collected for a Test grade. 
Parent Signature Required - I have read the above information. I will encourage my student to follow the guidelines listed above. 

____________________________________________________________
(Parent/Guardian Print & Signature)

____________________________________________________________
(Best email and contact number)

Student Signature Required - I have read the above information.  I will follow the guidelines listed above. 

____________________________________________________________
(Print & Sign)

This handout will be kept by me but the syllabus portion is to be put in the Administrative Materials tab in your binder.  This document will count as Extra Credit.

Extra Credit

Q. What is your daily/nightly homework? 

A. 

