ME6621 Marketing
Instructor:
Mrs. Lisa Davis




Phone:

919.494.2332, Ext. 241
Email:

lisadavis@fcschools.net



Planning Period:
4th  (1:15-2:45)
Course Description:  
In this course, students develop an understanding of the processes involved from the creation to the consumption of products/services. Students develop an understanding and skills in the areas of distribution, marketing-information management, market planning, pricing, product/service management, promotion, and selling. Students develop an understanding of marketing functions applications and impact on business operations. Mathematics and social studies are reinforced. Work-based learning strategies appropriate include cooperative education, entrepreneurship, internship, mentorship, school-based enterprise, service learning, and job shadowing. Apprenticeship is not available for this course. 
	

ES
	Units, Essential Standards, and Indicators

The Learner Will Be Able To:
	Course 
Weight
	RBT 
Designation

	
	
	100%
	

	1.00
	Understand Marketing, Career Opportunities, Market Planning and Foundation of Marketing-Information Management
	15%
	B2

	2.00
	Understand Selling, Customer Relations, and Product Management
	25%
	B2

	3.00
	Understand Product/Service Management, Pricing, and Channel Management
	29%
	B2

	4.00
	Understand Promotion, Marketing-Information Management, and Selling
	31%
	B2


Course Materials

· Pen/pencil
· Notebook with pockets and/or folder
Course Evaluation - Grading for this course is based on the following:

· Tests/Projects




50%
· Classwork/Homework/Class Participation
50%
This course has a mandatory final exam that will cover Essential Standards 1.0 - 4.0 and will count 20% of the student’s final grade and does not follow the exemption policy.
Progress reports will be sent home to show the student’s progress each nine weeks.  This course will be taught on a grading scale of:

A:
90-100
B:
80-89
C:
70-79
D:
60-69
F:
Below 60
Make Up Work Policy – It is the student’s responsibility to get any missed assignments. It is Franklin County Schools’ policy that a student is given two days to make up work for each day missed.
Attendance Policy – A student is in danger of failing his/her class if he/she accumulates more than 10 (excused or unexcused) absences in a semester.

Class Rules
1. Be in your assigned seat when the bell rings.

2. Follow directions the first time they are given.

3. No food or drinks in room.
4. Be respectful and courteous to everyone in the class.

5. No sleeping in class.
6. Electronic devices (including computers, phones, or chrome books) only used when specified by teacher.

Penalties for Breaking Class Rules
· Warning

· Phone Call to Parents

· In-School Detention

Parent Signature Required - I have read the above information.

I will encourage my student to follow the guidelines listed above. 

____________________________________________________________
Parent/Guardian name (please print)
____________________________________________________________
Parent email (please print)
____________________________________________________________
Parent/Guardian Signature
Student Signature Required - I have read the above information.  I will follow the guidelines listed above.

____________________________________________________________

Student name (please print)
____________________________________________________________
Student Signature
****Any unauthorized use of the Internet and/or use of school computers/chrome books will result in a referral to the office.  (This includes use during class without permission.) Violations may result in loss of computer use privileges at school; therefore, possible failure of the class.
1

